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LETTING OUR VOICES BE HEARD

An advantage that you have in 
working on a campus policy is that 
young adults are great partners in 
these efforts. They get fired up about 
an issue – especially one where a 
corporation is targeting them and 

trying to take advantage of them. The energy that you can get from their 
outrage can really help your efforts take off.

One way to kick off your policy efforts is through on-campus 
events. The activities described in this section offer a variety of ways to 
conduct effective activities that can impact long-term tobacco control 
goals such as tobacco-free campuses. When activities are implemented 
consistently and correctly, they help bring lasting change to your 
community. A list of activities can be found at the end of this section.

Media Advocacy
An effective way to raise the profile of your policy efforts is through media advocacy. Media advocacy is 
defined as the process of disseminating policy-related information through the media, especially where 
the aim is to effect action, a change of policy, or to alter the public’s view of an issue (Marin Institute, 
2007). This is exactly what you are trying to do with establishing a tobacco-free policy on campus.

Getting media coverage for your efforts is very important. It helps you reach so many more 
people than those who attend an event. When people hear about your efforts on the radio or read 
about it in the newspaper, it seems to make what you are working on much more important. Your 
issue becomes bigger than it would be if there were no media coverage at all. 

To get your point across to your school’s administration, you’ll use many types of communication. 
As part of your overall strategy, you may meet with your administrators face-to-face, write them 
letters, call them, or email them. Media advocacy is simply another form of communicating with 
policymakers – but this time, it’s indirect.

Media advocacy also means communicating with your target audience – in this case, your school’s 
administration – through the media. Newspapers, television, radio, and social media are great ways 
to get attention for your point of view. Media advocacy also results in gaining public support and 
gathering more volunteers for your effort.

Effective media advocacy requires that you know your audience. Each time you pitch a story 
or write a letter to the editor, think about who will read it and what their concerns would be. Your 
arguments for a faculty newsletter will be very different than arguments you would use in a press 
conference at a sports rally.

Media stories need to grab attention. If you send a press release about secondhand smoke that’s 
merely a written lecture on health consequences, it probably won’t get printed. If you send a press 
release that starts out with a story about an asthmatic at your school who suffered a severe attack 
because a housemate was smoking cigarettes—and then gives some quick facts and quotes different 
people on campus—you’ve got a much better chance of being printed.

Now that you have a better understanding of what it takes 

to develop a tobacco-free policy for your campus, you might 

be wondering what will help your efforts be a success. You 

are in luck because there are many things that you can do  

to help raise the visibility of your policy efforts!

Please note that the term “tobacco” 

in this document refers to commercially 

produced tobacco products only and  

never the traditional tobacco of our 

Northern Plains American Indians.
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Remember, whether it’s CNN or your campus newspaper, news is the same all over: make it 
personal, local, fresh, and timely—and people will listen.

Why Is Getting Media Coverage So Important?
Media coverage can:

• Educate lots of people about your issue and your message.
• Inspire more people to follow your lead and get involved in taking on tobacco companies.
• Attract the attention of public officials who determine tobacco-control policies.
• Publicize your events beforehand, so more people will be there to support them.

Where To Begin?
The first step is to let the media know about your efforts.

• Develop your message.
• Choose your media contacts and get in touch with them.
• Grab reporters’ attention with tools such as media advisories, press releases, and more.
• Make your activity so eye-catching that you’ll be sure to attract crowds and cameras.
• Offer to send photos of your event and to write an article about what you did. 

This section will give you a few pointers on getting the best coverage for your tobacco-free activities 
and to move your policy efforts forward.

Develop A Strong Message
Before you contact any media, you must have a clear, convincing message. Think about what you will 
say so that reporters will understand what you are trying to accomplish, and their coverage will help 
your cause. Here is some advice on how to develop an effective message:

With your coalition, think about the two or three most important pieces of information you 
would want people to know about the issue. These are usually referred to as key messages.

Key messages should:
• Be very short and easy to understand.

• For your three key messages, they should be no more than 27 words (total) and take no 
more than nine seconds to say!

• Provide information, such as, “1 out of 5 deaths in the U.S. are related to tobacco use” or 
“Smoking in public is like peeing in a pool.”

• Inspire people to take some action, like, “Supporting a tobacco-free campus policy ensures the 
health of our campus.”

Your key messages should be specific. 
• Anyone who hears them should understand why your group is taking action.
• A more specific message helps the media give more effective coverage.

A specific message would be, “We want our college administration to protect our right 
to breathe clean air by strengthening our existing tobacco-free policy.”
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A less specific (and less effective) message might be, “We are here because we hate tobacco.”

Here is an example of some key messages used by the CDC Office on Smoking and Health:
• Damage from tobacco smoke is immediate.
• The chemicals in tobacco smoke pose a danger right away.
• There is no safe level of exposure to tobacco smoke.

Looking at this example, you can see that there are 26 words in these three messages and you can 
say all three of the messages in less than nine seconds. It takes work to boil down your thoughts but it 
can be done – and is important for effective communication!

Once you have developed your key messages, make sure everyone in your group knows what they 
are and can explain them in their own words. You want to make sure that everyone is speaking from 
the same page.

Talking Points
In addition to your key message, it is good to develop some talking points that can help the media 
as well as decision makers and the campus community understand the problem and the proposed 
policy solution. These messages should be repeated in any communication that comes from your 
coalition. Here are some suggested talking points from Smoke-Free Oregon and Wake Forest School 
of Medicine’s Tobacco-Free Campus Policy Manual:

STUDENTS • 2/3 of students prefer to attend a smoke-free college/university  
(American Lung Association of Oregon, n.d.).

• 1 in 5 students have experienced some immediate health impact from  
exposure to secondhand smoke (American Lung Association of Oregon, n.d.).

• Tobacco-free campus policies decrease tobacco use (Seo et al., 2011).

• “Even as a smoker, I don’t like to walk past a cloud of smoke” (Fortin, 2007).

FACULTY/STAFF • Throughout the US, 69% of college employees prefer a smoke-free college  
over one that allows smoking (American Lung Association of Oregon, n.d.).

• Tobacco use on campus consumes valuable staff time picking up cigarette butts, 
emptying ashtrays, and handling complaints about secondhand smoke  
(Lackey, 2007).

• Smoking kills more than 1,200 Americans daily; every tobacco-related death is 
replaced by two new smokers under the age of 25 (Tobacco Free Nebraska, 2012).

• In 2011, $8.8 billion was spent on marketing cigarettes in the United States 
(Federal Trade Commission, 2013).
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ADMINISTRATORS • Increased enrollment as a result of being tobacco-free  
(American Lung Association of Oregon, n.d.).

• Increased academic success. There is a link between smoking and lower academic 
performance. A study by Harvard University showed that smokers are 27 percent less 
likely than non-smokers to have a GPA higher than 3.0 (Rigotti, 2000). Daily smokers 
were found to have even lower GPAs than high-risk drinkers (Halperin and Eytan, 
2001). Lower individual academic performances among students can impact the 
overall academic standing of an institution.

• Save money on facilities and maintenance. Tobacco use on campus consumes 
valuable staff time picking up cigarette butts, emptying ashtrays and handling 
complaints about secondhand smoke. Unlike having designated smoking areas, 
going completely tobacco-free doesn’t just move the problem; it eliminates  
it entirely.

• Reduce the risk of fires on campus. Careless smokers start fires by dropping 
cigarettes in planting areas, bark mulch, and trash receptacles. Going tobacco-
free eliminates this risk and associated costs, and may decrease fire and property 
insurance premiums.

• Eliminate the risk of ADA accessibility challenges related to tobacco smoke. 
The Americans with Disabilities Act (ADA) requires colleges to maintain accessible 
campuses, including reasonable accommodation for students or employees with 
medical conditions such as asthma that are triggered by secondhand smoke.

• Avoid potential legal liability from student, employee and visitor exposure to 
secondhand smoke. One in five college students surveyed said they experience 
immediate health effects from secondhand smoke on campus. For students or staff 
with asthma, such exposure can aggravate their condition to the point of requiring 
an emergency room visit. By going tobacco-free a college addresses the liability risk 
associated with exposure to a known health hazard on its premises.

• Advancing sustainability and the triple bottom line. Colleges today are embracing 
environmental sustainability and integrating this concept into campus operations. 
Tobacco-free campuses yield social, economic, and environmental benefits for 
colleges. Going tobacco-free is a concrete step a college can take.

• College students are susceptible to advertising and promotions from the tobacco 
industry, which often hold promotional events at bars close to campuses (Ling & 
Glantz, 2002; Katz & Lavack, 2002).

 
Develop Your Media List
After you’ve decided on your key messages and talking points, the next thing to do is make a list of 
media you will contact. Start by making a list of all local TV stations (if any – don’t forget community 
access TV), radio stations, and newspapers. Each station and newspaper may have reporters who 
cover different types of news. Think about which ones would want to cover your story. Also, don’t 
forget to send information to your campus newspaper as well. This is a great way to get the word out.

There may be groups that are interested in what you are doing, such as environmental groups, 
health organizations and various youth groups in your community. Some of these groups may have 
newsletters that go to their members or their own list of press contacts. Sending these groups a news 
release or advisory is a great way to get your message out to others. 
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Write down all the contact information you can collect for everyone in the media that you have 
decided to contact, including name, title, complete address, email, and phone and fax numbers. Start 
building your own media list!

Develop The Tools
There are several media tools that are important to use in your efforts to support a tobacco-free 
campus. They are as follows: letters to the editor, op-ed, media advisory, press release, and interviews. 
Here are some pointers for each:

1. Letter to the Editor 
Letters to the editor are a powerful way to communicate with your administrators and  
school community. Letters to the editor can be found in your local paper as well as in your  
campus newspaper.

• Check the paper’s guidelines for writing letters. This should be on the editorial page  
or on the website.

• Include your name, address, email address, and daytime telephone number. The contact 
information is not published but it gives the newspaper a way to contact you to make 
sure that you actually wrote the letter.

• Letters should generally be 150 words or less, but check the specific newspaper’s policy 
– short and sweet is best. (Letters are usually subject to editing by the newspaper.)

• Include all relevant information about the issue—most importantly, why it’s important 
to you personally.

• Papers may print letters to the editor each day or once weekly. Check your paper for  
its policy.

• Letters to the editor may be published right away, can take weeks, or may never appear 
in print.

2. Op-Ed 
Op-Eds are issue-oriented opinion pieces written by local readers, usually appearing opposite the 
editorial page (which is where the name came from). Op-Eds are not the same as columns that are 
written by syndicated columnists or the editorials written by the newspaper itself.

• Read the newspaper to determine if the paper runs Op-Eds and who is writing them.
• Identify the correct person to send your Op-Ed to—it’s usually the newspaper editor  

or the editorial page editor, if there is one.
• Contact that person to make sure that they accept Op-Eds and, if so, what are the 

guidelines. Here are a few things that are frequently requested for Op-Eds:
• Include your name, organization, address, and daytime telephone number.  

The contact information is not published but it gives the newspaper a way to 
contact you in case of questions.

• Include all relevant information about the issue, including background.
• Op-Eds should generally be 600 words or less, but check for your newspaper’s policy.

• Op-Eds are usually published in a timely manner, as most are related to a current issue. 
• The piece is subject to editing by the newspaper.
• Attach a picture of the author to make it more personal. Many newspapers will request this.
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3. Media Advisory 
A media advisory is an alert to the media to be aware of an upcoming event. It’s an urgent invitation 
to a press conference or special event. It’s sent 3 or 4 days prior to the event and must be newsworthy!  
 
Write up a simple media advisory that lists the basic information about your event: Who, What, 
When, Where, and Why. This should be a very simple one-page description that talks about:

• what your event is
• who is sponsoring it
• who is going to be there
• when it is going to be held
• where it is going to be held
• why it is happening

Some tips:
• Double space your media advisory and leave ample margins.
• Keep to one page.
• Include contact name/position/telephone number in the upper right hand corner. List 

all phone numbers where you can be reached (office, home, cell) as well as an email 
address if you have one. Make sure they can reach you when they try to follow up!

• Under contact name, put release date. (For Immediate Release: Date)
• Use a short, catchy headline, in bold letters.
• Include who, what, when, where, why.
• Include note at the end for specific photo opportunities (Example: Will you have  

Mr. Butts there? Parade?, etc.).
• Signal the end with three pound signs (###), centered.

4. Press Release 
A press release is used to announce new information, new facts, or milestone accomplishments 
of your efforts. A press release gives a bit more information about the event or program. It 
will include background information, quotes from participants, and more detail about what 
happened at the event. Press releases can be written before an event and anticipate what will 
happen. Press releases can also be written after the event and sent to the media to encourage 
follow-up coverage.

• Double space your press release and leave ample margins.
• Include contact name/position/telephone number in the upper right hand corner. List 

all phone numbers where you can be reached (office, home, cell) as well as an email 
address if you have one. Make sure they can reach you when they try to follow up!

• Under contact name, put release date: For Immediate Release: Date.
• Your headline should be short, catchy, and in bold letters. If you use a sub-headline,  

it should be in upper and lower case and underlined.
• Include all pertinent information. If you’re talking about an event, include specifics.
• Include quotes from relevant parties. Make sure the speaker approves the quote. You 

can develop a quote and then ask someone to accept responsibility for saying it  
(sort of like speechwriting!).
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• Signal the end of the release with three pound signs (###), centered.
• After sending the press release, follow up with reporters to see if they will be able to 

cover the event or if they have questions.
• Some tips for writing a successful press release:

• Shorter is better. A press release should be no more than one page. Be picky when 
choosing what is important and what isn’t.

• Make it easy to read – aim for a 3rd grade reading level. Write a few short 
paragraphs rather than one long paragraph.

• Use punchy sentences and make them memorable.
• Use active voice. Active voice sounds strong and holds interest. Say, “Cigarettes kill 

people” (active voice) rather than “People are killed by cigarettes” (passive voice).
• Don’t use jargon. Use terms that people understand – your goal is to 

communicate clearly!
• In the first paragraph or two, make sure you state the Five W’s: Who, What, 

Where, When, and Why, to give them all the information quickly.

5. Interviews  
Interviews are a great way to get your message out to the public. They vary greatly in length; you 
may be given as long as an hour to speak as part of a radio show, or you may only be quoted for 
one line in a newspaper article. Keep in mind: everything you say is on the record. Don’t say 
anything you wouldn’t be comfortable seeing in print or on TV. Assume that a taped TV or 
radio interview will be edited. Keep your statements short and focused. 

Interviews can be difficult to obtain. Make the most of each opportunity by knowing 
your talking points and practicing effective sound bites. Important note: interviews can be 
done for print/web, on TV, and on the radio. Take into account the different settings. An 
interview that is planned and scheduled is different than one that is the result of a reporter 
calling to ask for your comment. If you’re caught off guard or need to do more research,  
offer to call the reporter back – within their deadline – to comment or respond further.  
A reporter values a knowledgeable source of information and once they feel they can trust  
you as a source, they will call upon you again. A few helpful hints:

• Stay on message – see key messages section above
• Relate all questions back to your issue and message
• Speak clearly
• State who you are and who you represent 
• Use the phrase “this is important because…” 
• Show energy and passion
• Have facts or data about the problem on hand

Deliver The Goods
Get the information into the hands of the media in as many ways as possible. One of the best ways 
to do that is in person. Take a copy of the media advisory to the radio station or newspaper. That way 
they are able to associate your face with the issue and event. Usually folks at newspapers and radio 
stations are very busy. Be polite and get your message across quickly.
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In addition to hand-delivering the information, sending it via fax or email is also an option. 
Mailing is not the best way to get an advisory or press release into their hands.

Posters and Flyers
Community bulletin boards are an excellent and low cost way to help get out the word on campus 
and within the community. Develop a colorful poster or flyer and get lots of copies made. In addition 
to plastering your campus with them, put the posters up wherever possible – coffee shops, restaurants 
and cafes, stores, gas stations – you name it! If you’ve seen a poster there, then go there and put one 
up to highlight your event!

Paid Media
If you have a budget for running some paid advertisements, focus on the campus newspaper and 
radio stations. Sometimes they will “match” the number of paid advertising spots (i.e. for every ad 
you purchase, they will run one – or possibly more – for free). Local newspapers and radio will also 
frequently run community announcements for free if you explain that it’s for a good cause.

Using Social Media 
When developing your media advocacy plan, an important tool to include is social media. These 
forms of communication often speak to a younger generation. Tools such as Facebook, Twitter, 
Instagram, and blog posts reach a wide population and convey and frame your message to one of your 
prime targets: college students. Talk to students on campus to determine what forms of social media 
are popular to discover the best way to reach them. Social media outlets are constantly evolving, so 
informally ask individuals on campus to elicit this information. On Facebook, you can create a page 
around your policy goals to build followers and supporters. Use the page to post upcoming events, 
spread your talking points, and discuss the value of a tobacco-free campus. Similarly, Twitter can be 
used to gain followers and Tweet short facts, figures, and reasons to support a tobacco-free policy. 
Both of these social media platforms keep interested individuals informed about issues related to the 
coalition’s tobacco-free policy campaign. Be sure to stick to your talking points and key messages 
as described above. These channels are another way to make the coalition’s mission public and 
recognized. The following are tips from successful media campaigns that have used social media as  
an advocacy tool (West, 2011): 

• Think visually: If you are sending out an email blast or posting on Facebook, consider using 
videos or images to supplement the text. 

• Be selective: One or two posts per day on each social media site are plenty. 
• Integrate social media: Link your Facebook page to your Twitter feed and blog to emphasize  

a united front. Overall, it is important to consider social media as part of your media 
campaign. There are online resources available for specifics on how to create a Twitter, 
Facebook, or blog account and explore these options to reach your target populations. This is  
a great way to engage students in your policy campaign. Students are tech savvy and well aware 
of which social media tools are popular, so consider inviting students to be part of the coalition 
for the specific task of leading the social media campaign. 
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Responding to Critics
It is important to be prepared for criticism of your proposed policy. Being ready to answer your critics 
when they speak (and they will!) is a key element of your effort to bring smoke-free air to campus. 
The best way to be prepared is to develop counterarguments. Develop these messages with different 
audiences in mind (students, faculty, administration, etc.). Here are some suggested counterarguments 
that were featured in Wake Forest School of Medicine’s Tobacco-Free Campus Policy Manual:

 
ARGUMENT RESPONSE
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Enrollment will 
decrease and the 
institution will suffer 
negative consequences 
as a result.

• Two-thirds of students would prefer to attend a tobacco-free college.  
There is no evidence that enrollment has declined at any of the colleges 
and universities in the U.S. that have gone tobacco-free. For one early 
leader (Clark College in Vancouver, WA), enrollment has increased every 
quarter since going tobacco-free in 2003 (Smokefreeoregon.com).

• The academic standing of the institution will likely increase because 
smoking tends to be linked to lower academic performance.

• Students will be healthier and will miss fewer classes.  The American 
College Health Association has found that one of the major impediments 
to academic success include illnesses that could be caused or exacerbated 
by smoking or exposure to secondhand smoke such as allergies, sinus 
infections, bronchitis, sore throat, etc. (ACHA 2013).

Who is going to enforce 
the policy?

• A strong, simple policy along with clear messaging will help  
enforcement immensely.

• Experience from other campuses demonstrates that peer enforcement 
and enforcement officers will oversee compliance, review enforcement 
procedures, and serve as the judicial board for people found violating the 
policy (Harris et al., 2009).

• The tobacco policy stresses support for tobacco users, not punishment.

You’re taking away my 
right to smoke.  I live 
here -- are you saying 
that I can’t smoke in my 
own home?

• There is no “right to smoke” under any federal, state, or local law. The 
college owns its buildings and grounds and has the right and responsibility 
to enact policies to reduce injuries and illness by eliminating hazards and 
unsafe acts and conditions from its premises. Tobacco-free policies are not 
about forcing individuals to change their lifestyle or behavior. Rather, they 
intend to protect the greater campus community and college interests.

• Colleges and universities are owners of the campus property. That means 
the administration has the authority to regulate how the property is 
treated. Prohibiting tobacco in rooms is one more facet of preventive 
maintenance, just like not allowing candles in rooms or tape on the walls. 
Smoke damage requires extra cost in cleaning and possible damage 
because of fires. Spit tobacco use and improper disposal can permanently 
stain carpet and furniture and create extra work for custodial staff.

• Campus alcohol and firearm policies also regulate the use of legal products 
for the protection of the larger university community. Students cannot 
drink in their rooms, so regulating smoking in dorms and other campus 
buildings ensures campus safety. Smoking not only harms smokers, it 
harms those around them. Campus tobacco use policies promote the 
campus as a safe place to live, study, and work (Tobacco-free Colleges NC).
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It’s only harming me • Secondhand smoke is a Group A carcinogen, meaning it causes cancer. 
Any amount of exposure to secondhand smoke is harmful.

• Secondhand smoke can contribute to serious asthma attacks or other 
respiratory distress. This could result in legal liability for the college.

• Smoking in residence halls and other buildings can also cause a significant 
fire risk.

• A 2007 Stanford University study confirmed that even outside, people 
were at risk of secondhand smoke exposure when near burning cigarettes, 
those exhaling tobacco smoke, or both (Klepeis et al., 2007).

Tobacco products are 
legal, so why aren’t  
they sold and allowed 
on campus?

• Tobacco is not a product of choice; it is a product of addiction. Some 
students think it is no big deal and they can quit any time. The addictive 
nature of tobacco makes this an unlikely outcome of cigarette use. 
Selling tobacco, with its potential for addiction and later-life health 
consequences, jeopardizes the quality of life for future graduates and has 
no place on a college campus.

• Colleges should model healthy behaviors and college policies should 
enforce them.  Most graduates of the institution will be working for 
employers that do not allow tobacco use on the job.  There is a grwoing 
trend for  tobacco-free workplaces.  A tobacco-free campus policy helps 
prepare students for a successful career.

  

Events
Another way to kick off your policy efforts, and support your media advocacy activities, is on-campus 
events. Events generate buzz about a tobacco-free campus and get people engaged. The following 
section will point you to a few low-cost events that can help kick off your policy campaign or sustain 
interest and enthusiasm. When activities are implemented consistently and correctly, they help bring 
lasting chance to your community.

SUMMARY OF ACTIVITIES
Type of Activity Name of Activity

Event Great American Smokeout

Event Great American Spit Out

Event Kick Butts Day

Event Bag o’ Butts for a Tobacco-Free Campus

Event Campus-Wide Health Carnival (includes several activities)

Event Graffiti Wall

Event Numbers Campaign/Chalk Outlines

Event Wall of Remembrance and Memorial Service
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 EVENT
GREAT AMERICAN SMOKEOUT

Type of Activity:
• Community Education and Organizing
• Opportunity for Earned Media

Description: For over 35 years, the Great American Smokeout (GASO) has maintained an annual 
tradition of encouraging people to try to stop smoking for just one day. The American Cancer 
Society’s Great American Smokeout continues its legacy of providing free resources to help smokers 
quit. The Great American Smokeout was inaugurated in 1976 to inspire and encourage smokers to 
quit for one day. Now, 39.8% of the 43.4 million Americans who smoke have attempted to quit for 
at least one day in the past year, and the Great American Smokeout remains a great opportunity to 
encourage people to commit to making a long-term plan to quit for good.

As part of GASO, a college or other post-secondary campus could sponsor an event such as the 
Campus Health Carnival or the Graffiti Wall to draw attention to the topic of tobacco use.

Target Population:
• Adults
• Young Adults 

Cost: $0 and up – depends on types of activities planned

What’s Needed:
• A large number of materials are available from the American Cancer Society  

www.cancer.org/Healthy/StayAwayfromTobacco/GreatAmericanSmokeout/

Time of Year or Linkage to Special Event: Third Thursday in November

2-3 Months before event:
• Contact your local/regional American Cancer Society office to get the most up-to-date 

information on GASO materials.
• Recruit local businesses and other local organizations to participate in GASO.
 

6 weeks before event:
• Order materials from the American Cancer Society.

3 weeks before event:
• Send out e-mails to participating organizations. These e-mails can be forwarded to employees 

(see ACS information noted below).
• Send out a notice to your local radio station and campus newspaper on the GASO events 

happening in your community.
• Develop a public service announcement for your radio station to let the community know 

about GASO.
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1 week before event:
• Get materials out to participating organizations.
• Finalize event preparations.

Resources:
• Centers for Disease Control & Prevention: www.cdc.gov/tobacco/calendar/index.htm
• American Cancer Society: www.cancer.org/Healthy/StayAwayfromTobacco/

GreatAmericanSmokeout/ToolsandResources/resources

 EVENT
GREAT AMERICAN SPIT OUT 
(THROUGH WITH CHEW WEEK)

Type of Activity:
• Community Education and Organizing
• Opportunity for Earned Media

Description:  Through With Chew Week (TWCW) and the Great American Spit Out were 
designed to raise awareness about the negative effects of spit tobacco use. Through With Chew Week 
is held the third full week of February each year. The Great American Spit Out (GASpO) is held on 
the Thursday of Through With Chew Week. It gives spit tobacco users the inspiration to quit for a 
day or even longer.

Target Population:
• Adults
• Youth (all ages)

Cost: $0 and up – depends on the types of activities planned

What’s Needed:
• The Through With Chew Week Toolkit (www.throughwithchew.com) has a wealth  

of information regarding events that can be done in your community.

Time of Year or Linkage to Special Event: Through With Chew Week is held on the third full 
week of February each year and the Great American Spit Out is held on the Thursday of that week.

2-3 Months before event:
• Pull together a planning team to determine what activities you will do for TWCW. The 

TWCW Toolkit has a list of over 20 activities that can be done in your community with 
complete information for planning.

 
Resources:

• Through With Chew program website: www.throughwithchew.com/home.aspx
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• “How to Conduct a Through With Chew Week” brochure:  
www.throughwithchew.com/cms_uploaded/pdfs/TWCWbroFINALweb.pdf

• My Last Dip – an interactive website that helps young spit tobacco users quit:  
www.mylastdip.com (for tobacco users) or info.mylastdip.com/index.jsp  
(information about the program)

 EVENT
KICK BUTTS DAY 

Type of Activity: 
• Community Education and Organizing
• Opportunity for Earned Media

Description:  Kick Butts Day is a national day of youth activism that helps youth and young adults 
to speak up and take action against tobacco use at more than 1,000 events from coast to coast. 
Students from colleges and technical schools across the country hold hundreds of different events 
and activities that call attention to the problems caused by Big Tobacco and its attempts to market to 
youth and young adults. Thousands of youth in every state and around the world will let Big Tobacco 
know that they will not be controlled by the industry.

These events will help mobilize students to raise awareness about the problems of tobacco use on 
campus and in the community. The event will help empower young adults to stand out, speak up and 
seize control against Big Tobacco with fun, educational activities and events 

Target Population:
• Adults
• Youth (all ages)

Cost: $0 and up – depends on the types of activities planned

What’s Needed: The Kick Butts Day website (www.kickbuttsday.org) has a wealth of information 
regarding events that can be done in your community. Registration is required for this site.

Time of Year or Linkage to Special Event: Kick Butts Day is always held in March.
 

 EVENT
BAG O’ BUTTS FOR A TOBACCO-FREE CAMPUS 

Time: 1 hour to 1 day activity; takes about 2 weeks to plan

Goals and Objectives:
• Increase tobacco awareness
• Increase support for tobacco-free campus
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Materials: gloves, clear trash bags

Description: Just like you can tell a lot about a person by walking into his or her home, you can  
tell a lot about what is valued and supported at a college or technical school by looking around.  
Do cigarette butts litter the grounds? Campuses should promote health and wellness. Unfortunately 
many campuses can be quite unhealthy due to the large number of cigarette butts found all over the 
ground. This activity will showcase how many cigarette butts there are at a given location and will 
help publicize the need for campuses to be tobacco-free.

Target Population:
• Adults
• Youth (all ages)

Cost: Less than $30

Time of Year or Linkage to Special Event: Can be done at any time but late spring, summer, or 
fall is best. This event is great to do in conjunction with Earth Day (April) or it can be linked to the 
Great American Smokeout.

3 weeks before event:
• Line up volunteers to help. Many hands make light work!
 

1 week before event:
• Confirm volunteers.

Day of the event:
• Have some food available for volunteers.
• Pick up all trash on campus. Separate the cigarette butts into a separate clear trash bag. Dispose 

of other garbage but keep the bag of cigarette butts.

After the event:
• You should probably have a pretty large number of cigarette butts. Depending on how many 

cigarette butts were collected – if you would like to have more – schedule another clean-up  
day soon.

• After you have collected a large number of butts, schedule a time to meet with your college 
administrators to show them what you have collected. Let them know over what period of time 
these butts were collected. Share with them the facts about the dangers of cigarette litter and 
the need for smoke-free outdoor recreation facilities. Some suggested talking points:

• Post-secondary institutions should promote healthy activities. Higher education should 
model healthy behaviors, and tobacco-free policies fit with this idea.

• Secondhand smoke harms everyone. The Surgeon General has determined that 
secondhand smoke is a human carcinogen for which there is no safe level of exposure. 
Exposure to secondhand smoke has immediate health consequences on the cardiovascular 
and respiratory systems.
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• Secondhand smoke is harmful in outdoor settings. According to Repace Associates, 
secondhand smoke levels in outdoor public places can reach levels as high as those found  
in indoor facilities where smoking is permitted.

• Cigarette litter is dangerous. Discarded cigarettes pollute the land and water and may be 
ingested by toddlers, pets, birds, or fish.

• Tobacco-free policies help change community norms. Tobacco-free policies establish the 
community norm that tobacco use is not an acceptable behavior for young people or 
adults within the entire community.

• Tobacco-free environments promote positive community role modeling and protect the 
health, safety, and welfare of community members. 

• Let your campus newspaper, local newspaper, and radio station know that you are going to 
present your findings (literally) to the administration. At the meeting you should have a fact 
sheet that outlines what you found and what action you want taken. Take pictures of the  
“Bag o’ Butts” and send them and the fact sheet to the media.

Source: South Dakota Community Tobacco Use Prevention Toolkit and Kick Butts Day, Campaign for Tobacco Free Kids

 EVENT
CAMPUS-WIDE HEALTH CARNIVAL

Type of Activity: Event 

Description: A Health Carnival can be a great and fun way to 
give people important information about tobacco use and how to 
quit. It’s like a health fair but so much more fun! It is also a great 
way for youth advocates to lead the fight for policies, programs, 
and practices that protect people from tobacco use and secondhand 
smoke. A health carnival lets you combine several different “mini-
event” ideas into one! 

It is very important to note that the “traditional” health fair is not an effective activity. 
Traditional health fairs are where organizations have tables and hand out lots of brochures. 
People pick up brochures and never really make any change in their behavior. Frequently you 
will even see the brochures in the trash just outside the doors to the event. They can be a waste  
of time and resources. This event is much more interactive, focuses on both policy and 
individual behavior, and gives people the opportunity to get involved in policy change.

Cost: $50 or more – depends on what kinds of booths you have. 

Materials: tables, chairs, posters, markers, paper, banners, food – whatever it takes to build a fun 
health carnival.

Time: Takes about 2-3 months to plan
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Goals and Objectives:
• Increase tobacco awareness
• Increase support for tobacco-free campus
• Create change in individual behavior

Planning Your Event:
• Partner with other tobacco control groups, public health organizations, and healthcare and 

student groups to reach a larger audience. Give each organization a table at your event and 
ask them to bring materials like posters, brochures, banners, gear, and other giveaways to 
their table. Ask every organization that participates to make sure that they have at least one 
interactive element to their display (using a teaching model, guess the number of cigarette 
butts, etc.). For example you could invite

• A local tobacco coalition
• Your regional coordinator from the South Dakota Tobacco Control Program
• A neighboring college that is working on tobacco issues
• Local health clinic or healthcare provider – ask them to provide free services such as blood 

pressure screening on-site
• Your local chapter of the American Cancer Society and other health-related groups

• Invite the community to participate. Spread the word broadly through local radio and the 
campus newspaper. Posters and signs around the community will also help get the word out.

BOOTH/STATION IDEAS:
Mr. Butts and Quit Kits

• For this station, have someone dress up as Mr. Butts and hand out Quit Kits (kits designed to 
help tobacco users quit) and other giveaways to adults and youth. Your Quit Kits can include 
information on the SD QuitLine and other resources to help people quit, chewing gum, 
sugar free lollipops, cinnamon stick, toothpicks, tobacco facts, and notes of support from the 
students organizing the event (a hand-written note saying something like: “I know it will be 
hard to quit using tobacco but I believe in you and have faith that you can. Sincerely, Kara T.” 
Such a message would be very inspirational to someone who is trying to quit. Your message 
could actually give someone the boost they need to get over a tough time! 
        There are Mr. Butts costumes available on loan from several sources in the state: Youth 
and Family Services in Rapid City (Phone: 605-342-4195 or 800-937-9832), the Southeast 
Prevention Resource Center at Volunteers of America in Sioux Falls (605-335-6474), and  
the Northeast Prevention Resource Center at Human Service Agency in Watertown  
(605-886-0123).

They Put What in a Cigarette?! Station
Create an interactive display on a table that tells others about what’s really in a cigarette. 

Goals and Objectives:
Increase tobacco awareness
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Description: Almost every product has a list of ingredients somewhere on the label. So isn’t it strange 
that there isn’t a list of ingredients on a pack of cigarettes? If there were, it would be a really, really long 
list! Seriously. There are over 7,000 chemicals in a single puff of cigarette smoke, and 69 of them are 
known carcinogens (that means they cause cancer)! No wonder Big Tobacco is ashamed to show what 
they put in their products. If customers knew the kinds of things they were inhaling every day, they 
probably wouldn’t smoke anymore. It is definitely time to expose the truth behind these ingredients! 
You can check this site for a more complete list of cigarette ingredients and their alternative uses.

Use the list below to explain some of the chemicals that are in tobacco products and  
secondhand smoke:

• Arsenic: used in rat poison and pesticides
• Acetic Acid: found in vinegar, hair dye, and photo developing fluid
• Acetone: a main ingredient in paint thinner and fingernail polish remover
• Ammonia: a typical household cleaning fluid
• Benzene: found in gasoline
• Butane: chemical found in lighter fluid, pesticides and paints
• Cadmium: found in batteries and artist’s paints
• Carbon Monoxide: a poisonous gas found in car exhaust, as well as from other sources
• DDT: a chemical formerly used as an insecticide
• Formaldehyde: used to embalm dead bodies (This embalming fluid is often used to preserve 

small animals in biology classes, so check with a biology instructor to find this one.)
• Hydrazine: used in rocket fuel
• Hydrogen Cyanide: used as a poison in gas chambers and chemical weapons
• Lead: a toxic metal that used to be found in some paints
• Naphthalene: used in mothballs and some paints
• Nitrobenzene: used as a solvent in petroleum refining
• Phenol: used in disinfectants and plastics
• Polonium-210: a highly radioactive element

So, now that you know all the nasty things mixed into cigarettes, spit tobacco, and secondhand 
smoke, what can you do? Tell everyone else!

Cost: Less than $20 (should be able to find most household items at your home, from friends or 
neighbors, or on campus)

Materials: See list above

Time: 3-4 weeks to plan

Day of event:
• Set up your materials. These should be household products that you have found contain the 

ingredients from the list above. You should have collected these from your house, from friends 
and/or neighbors. Keep in mind that you can use an empty container too (since all you really 
need is the ingredients list!).
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• Keep these products tightly sealed at all times. After the event, return them to the people 
who let you borrow them.

• Explain each product to your audience, including the chemicals in it that are also in 
tobacco products. If you are at a health fair or similar event, set the products on a table with  
a list of other ingredients that can be found in cigarettes.

• Be prepared to answer questions and back up your research. Most of the items are things 
you find in your house, so it shouldn’t be too hard to describe them.

• Point out that the labels on many of the products have distinct warnings that advise 
emergency assistance if the product somehow enters the body. Isn’t it odd that these 
poisonous ingredients are inhaled by smokers, ingested by tobacco users, and inhaled by those 
exposed to secondhand smoke every day?

 
Petition Station

• At your campus carnival, make sure one of your tables is a petition station. Use this petition to 
ask the college administration to adopt a policy to require the campus to be tobacco-free 24/7, 
or if there is a policy in place, to ensure that it is enforced. Encourage all participants to sign a 
petition. Have a sticker that you give the person after they sign – it could say something like 
“I’m 4 Smoke-Free Air!”

• After the event, you can present the petition to the appropriate policymakers.

Lungs Exposed
• Set up a display for students to see the lung damage caused by smoking. You could use 

anything – photographs, chest x-rays, or an educational model. The South Dakota Tobacco 
Control Program has lung models available in each region which can be sent for use. Just 
contact your regional Tobacco Prevention Coordinator to arrange to borrow them.

• See if there is a respiratory therapist in your town that could help you get additional 
information for this display table.

Guess the Number of Cigarette Butts
• Use the cigarette butts you collected from the “Bag o’ Butts for a Tobacco-Free Campus” 

activity. Count the number of butts and then put them in a jar or clear bag. At the health 
carnival, ask people to guess how many cigarette butts there are in the jar. You could have them 
write their answer on a slip of paper along with their name and announce the winner at the end 
of the day (or throughout the day, if you wish).

Got Spit?
Time: Less than 1 week to plan

Goals and Objectives:
• Increase tobacco awareness

Description:  In this activity, students give a presentation of what is in spit tobacco. A blender and 
the various ingredients (all household items, mocked up to look like hazardous items) are used in 
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this presentation. Make Your Own Spit can be done on campus or at any community event (at the 
entrance to a rodeo). Make Your Own Spit can even be done outside a Wal-Mart in the parking lot. 

Cost: Less than $20 

Materials:
Obviously we don’t want you to use any of the “real” ingredients in your demonstration. ONLY USE 
THE ALTERNATIVE INGREDIENTS SUGGESTED BELOW.

• Water (formaldehyde)
• 7-Up (benzene)
• Brown sugar (arsenic)
• Gray/Silver cake-decorating balls (lead)
• Shredded beef jerky (tobacco leaves)
• Blender and extension cord (if you are not close to an electrical outlet)
• Table
• 5 containers (to hold all 5 ingredients)
• Labels for the containers: “Formaldehyde,” “Benzene,” ”Arsenic,” “Lead,” “Tobacco.” 

(Remember, you’ll only use harmless substitutes for these products.)
• Empty “spit” container to present the final product after blending

Time: About 10-15 minutes

Set up
Put the five harmless ingredients into each of their own containers with labels on them. Place the 
ingredients to the left and right of the blender, which should be in the middle of the table. If you 
have a banner or sign for your group, place it either on the table front (if small sign) or behind your 
head on the side of a building or some other structure.

Suggested Script
Step right up and see what ingredients are in spit tobacco. Big Tobacco calls it “smokeless tobacco”  
so it sounds like it’s harmless. Guess again!

This is the story Big Tobacco doesn’t want you to hear. Look at these ingredients.

First, you start with tobacco. We’ve picked a beauty, “Copenhagen.” (Put beef jerky in blender.)

But, Big Tobacco doesn’t stop there.

You’ve got lead. That’s right; lead is in spit tobacco. How many of you read every day about the 
dangers of lead poisoning? It can lead to brain damage and even death if taken in large quantities  
or over a long period of time. (Put cake-decorating balls into blender.)

But, Big Tobacco doesn’t stop there.
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Spit tobacco also contains benzene. Never heard of benzene? Well, it is a highly flammable substance 
that is used in gasoline and paints...and long-term exposure is linked to leukemia. It can cause 
vomiting, rapid heart rate, and red blood cell reduction in your body. (Add 7-Up to blender.)

But, Big Tobacco doesn’t stop there.

Did you know that arsenic is also in spit tobacco? Arsenic. The chemical of choice for murderers  
and mystery writers. It’s used in rat poison and can cause vomiting, abnormal heart rate and death. 
(Add brown sugar to blender.)

But, Big Tobacco doesn’t stop there.

You’ve got formaldehyde. This stuff is used to preserve dead animals. It’s an embalming fluid and,  
you guessed it, it’s in “spit” and “chew” products. (Add water to your blender.)

Big Tobacco doesn’t stop there. They add another 15 to 20 ingredients. Some we know about and 
some we don’t, because they refuse to tell anyone what other ingredients are included in spit tobacco.

But, you wouldn’t have a tobacco product if you didn’t have this one last ingredient. What do you 
think it is? Nicotine. It’s not bad enough that all those dangerous chemicals are in spit tobacco.  
No, Big Tobacco has to hook you on it so they can slowly rot out your gums, throat, cheeks and 
mouth. (Blend ingredients and put concoction into a “spit” container.)

So, why does Big Tobacco include so much bad stuff in “spit?” Why don’t you ask them?

Source: Through With Chew Week & The Great American Spit Out 2012 Activity Toolkit

You’re Paying How Much? The Cost of Tobacco Use
Time: Less than 1 week to plan

Goals and Objectives:
• Increase tobacco awareness

Description: Everyone knows that paying for cigarettes can add up. As tobacco products get more 
and more expensive, people’s money is going up in smoke or out in spit! This activity raises awareness 
that smoking not only costs you your health, but also hurts your wallet!

Cost: Less than $15

Materials: Paper, pens, calculators, poster paper, markers

Doing the activity:
• Do your research: You need accurate information, so find out what the average price of a pack 

of cigarettes or tin of chew or spit tobacco is in your community.
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• Add it up: Figure out how much it would cost someone to smoke a pack-a-day for one week, 
one month, one year, or longer! For example, if a pack costs $5, that comes to $1,825 a year!!!

• Spread the word: Now that you know how much smokers spend on cigarettes and chewers 
spend on spit tobacco, find a creative way to spread your message. You could include ideas for 
what that money could buy instead (like 365 movie tickets, 20 iPods, etc.). Make posters or 
flyers to hand out on campus or in the community.  

Sources: Kick Butts Day, Campaign for Tobacco Free Kids and The 84

Other Ideas?
• Be creative and think of as many interactive displays as you can – you’ll want to keep people 

doing interesting, engaging activities! Table after table of brochures can be very boring to 
participants – and it is NOT an effective way to get your message out!

Day of the Event:
• Make sure you have plenty of helpers to assist exhibitors in putting their displays together.
• Assign someone (or a couple!) to be the designated photographer. The photos can be posted to your 

Facebook page and also sent to the campus or local newspaper for additional coverage of the event.

After the Event:
• Send a few photos and a brief description of the event to your campus and/or local newspaper. 

Make sure you identify who is in the photo.
• Follow-up with a thank you letter to the college administrator to express appreciation for use  

of the campus gym (or whatever space you used) for the event.
 

 EVENTS
GRAFFITI WALL

Time: Takes about 2-3 weeks to plan

Goals and Objectives:
• Increase tobacco awareness
• Increase support for tobacco-free campus

Cost: Less than $30 

Materials: Long poster paper roll or banner paper, markers

Description: Are you sick of Big Tobacco’s lies and manipulation? Get your thoughts out on 
paper… lots of paper! Create a long paper banner and cover it with anti-tobacco graffiti. A variation 
on this is to make the wall an opportunity for students to show support for a tobacco-free campus 
policy. Show your college administration that you want your campus to be tobacco-free 24/7 and for 
that policy to be enforced!



5-23S E C T I O N  5 :  TA K I N G  AC T I O N  –  A D V O C AC Y  A N D  P O L I C Y  P R O M OT I O N

Day of Event:
• Set up paper banner, markers and other art supplies. Have the banner in a central location.
• On the Graffiti Wall, write a large phrase such as, “Hello, Big Tobacco from [insert your college 

name here]”
• If you are focusing on showing support for a tobacco-free campus policy, write a phrase such as, 

“The Students and Faculty of [insert college or university name here] Support a Tobacco-Free 
Campus Policy.”

• Ask everyone to write their personal feelings or personal stories about tobacco on the Wall.  
If doing a policy-focused wall, students and faculty can just sign their names.

• Have tobacco facts available in case someone can’t come up with a personal feeling or 
something to say.

• Take LOTS of pictures of the event – maybe even a video that you can upload to YouTube. 
Send pictures to your campus newspaper along with a brief description of what you did and 
why you did it. Post pictures on your Facebook page!

• If your wall supports a campus policy effort, take the banner to your meeting with college 
administrators to show campus support for the policy change.

• Ask if you can leave the banner up for a week or more to highlight your school’s efforts to 
reduce tobacco use and to demonstrate support for policy change. 

Source: Kick Butts Day, Campaign for Tobacco Free Kids

 EVENTS 
NUMBERS CAMPAIGN  
OR CHALK OUTLINES 

Time: Takes about 2 months to plan

Goals and Objectives:
• Increase tobacco awareness
• Increase support for tobacco-free campus

Cost: Depends on what kinds of props you use. 

Materials: Markers, paper, cardboard, sidewalk chalk; may need stickers, t-shirts, lunch boxes,  
shoes, etc.

Description: How do you get people to realize just how deadly tobacco use is? By coming up with 
a creative way to show the statistics of tobacco use for your community. Translate these “fatal figures” 
into things that people can understand – use props like t-shirts, shoes, lunchboxes, tombstones, 
chalk outlines of bodies, etc. to illustrate the numbers. Gruesome, perhaps. Sad, definitely. Effective? 
Absolutely. This is a great way to get buzz going on campus about the effects of tobacco and the need 
for strong policies to prevent premature death.
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6-8 Weeks Before the Event:
• Determine what statistic you want to use. Will you use the number 

of deaths every year in South Dakota? The number of youth that 
start smoking each day? The choice is up to you. You can get more 
information in Section 1: The Big Picture or by checking out the 
Resources listed in Section 8. Make sure you pick a statistic that is 
big enough to be memorable and have an impact.

• Develop your message – what do you want people to remember 
about the event and about your number? This key message will be 
used throughout the event in the things that you say and signs and 
flyers that you will make.

• Determine how you want to illustrate your statistic. Will it be 
t-shirts, shoes, lunch boxes, body bags, tombstones…? Do you 
want to use chalk outlines of bodies, like the ones you would see  
at a murder scene? Be creative! Start collecting the items you  
will need.

• Talk with the administration to get permission to do this event  
on campus.

2 Weeks Before the Event:
• Design a simple handout (1/2 sheet of paper is best) that contains your key message as well as 

some kind of graphic that makes people want to read about it.
• Plan how you will set-up your props. Identify the exact location(s) and make sure that you have 

all of the things that you need. Determine how long you will have the display visible (in the 
morning, before a game, at lunch, all day, etc.) If you will have people standing with the props, 
determine who will be there and when. Also decide whether you will be handing out your flyer 
at that time.

• Contact your campus and local newspaper to let them know about the event. Ask them to run 
an announcement beforehand. Offer to write an article afterwards and to provide photos.

1 Week Before the Event:
• Find ways to post your statistic around campus. Hand out flyers or stickers with the number 

on it, or hang posters – whatever you can do to get your message out. Make sure you keep the 
meaning of the number a secret but tell people you will reveal the number on your chosen 
day (Great American Smokeout, Kick Butts Day, etc.). This helps build the excitement and 
anticipation for your event.

• If you are doing chalk outlines, you will need a clear night with no rain or heavy dew predicted. 
Determine whether you will be putting any information within or next to the drawings.

• Contact your local radio station to see if a representative from your group can go on the air to 
talk about what you did on campus.

• Consider developing a petition to have available by the display for people to sign in support  
of a tobacco-free campus.

In California, the Class of 2013 at  

St. Mary’s College initiated a movement 

to become the next tobacco-free 

campus in California. They created a 

student survey to gauge support for 

change on campus. By participating in 

the student survey, students were asked 

to give their opinions regarding policy 

implementation and smoking behavior. 

In conjunction with the Smoke Free 

Campus survey, peer leaders and the 

Class of 2013 created an awareness 

display to educate their peers regarding 

the dangers of tobacco use.
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Day Before Event
• It’s the night to make chalk drawings! Don’t forget that this is weather dependent. Go around 

campus at night in pairs and either use a cardboard cutout of a body or take turns tracing  
each other!

Day of Event
• Set up the display as soon as you can get on campus (or the night before) so that people will see 

it when they arrive on campus.
• Have people stationed by the display to hand out information.
• Take lots of pictures!

After the Event:
• Write up an article and send it along with photos to your campus and local newspaper.
• Follow-up with the radio station to arrange having someone describe your event on the air.

Sources: Kick Butts Day, Campaign for Tobacco Free Kids, The American Cancer Society’s Smoke-Free New England Initiative’s 
College and University Project and Saint Mary’s College of California.

 
 EVENTS
WALL OF REMEMBRANCE  
AND MEMORIAL SERVICE

Time: Takes about 2-3 months to plan

Goals and Objectives:
• Increase tobacco awareness
• Increase support for tobacco-free campus
• Create change in individual behavior

Description: The Wall of Remembrance and Memorial Service is a powerful way to put a face on the 
impact that tobacco has on our communities. The event is designed to memorialize and honor those who 
have died or have been made ill as a result of tobacco use. The event is like a funeral or memorial service. 
Ministers or religious leaders can offer prayers and their own stories of congregation members who have 
died from tobacco use. Speakers can include people who have lost a loved one or someone who has 
suffered the effects of their own tobacco use (e.g. laryngectomy).

Cost: $50 and up

What’s Needed:
• Display Board (4'x6' bulletin boards work great)
• Photos
• Tape or other adhesive, push pins
• Construction paper or other material for photo backing
• Fabric to cover “wall”
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Time of Year or Linkage to Special Event: This event can be done any time of year. It is a good 
activity to tie to Kick Butts Day (March) and/or World No Tobacco Day (May 31).

2-3 Months before event:
• Make presentations to groups to collect photographs and remembrances of those who have lost 

a loved one as a result of tobacco use. Civic, church and community groups as well as school 
and youth groups are great resources. Healthcare providers can also provide links to folks who 
would contribute stories or photos. Develop a flyer to publicize effort and provide contact 
information for people to send in photos.

6 weeks before event:
• Find location for event – a visible, public place is best. A gymnasium or auditorium is perfect.
• Recruit speakers – ministers and faith community leaders, healthcare providers, people touched 

by tobacco use, youth, etc.

4 weeks before event:
• Arrange for large poster boards (4' x 6') or another large way to display photos and remembrances.
• Continue the call for photos.

3 weeks before event:
• Send a community calendar item to your local radio station.
• Send a media advisory to your campus newspaper, local newspaper, and TV station (if you  

have one). Let them know that this is a very visual event and would be worthy of coverage.
• Confirm speakers.

1 week before event:
• Send another media advisory to newspaper and radio.
• Confirm speakers.
• Make signs and other materials necessary for the event.
• Assemble photographs – enlarge those that need to be enlarged, place individual photos on a 

larger sheet of construction paper as a “frame.”

Day of the Event:
• Be at location 2-3 hours before the event is to start to set-up Wall of Remembrance. Need 3-4 

people for set-up.
• Take pictures of people at the event. Photos of people looking at the pictures are very powerful.

After the Event:
• Write up a brief description of the event and send it to your campus newspaper along with a 

few photographs.

Source: South Dakota Community Tobacco Use Prevention Toolkit 


